Submission Form

Please submit the following information by e-mail to:  ELW2011@astdatlanta.org
For more information, visit the Employee Learning Week section of our Website at:

www.astdatlanta.org/ELW2011    

Organization Name: (as will be printed on the award) Hansgrohe North America

Contact Person(s): Keren Charles, Marketing & Sales Trainer; Jenee` Render, Internal Training & Organizational Development

Email: Keren.Charles@hansgrohe.com or jenee.render@hansgrohe.com 

Phone: 770-360-9880

Address: 1490 Bluegrass Lakes Pwy. Alpharetta, GA. 30004

Name and title of person authorizing the sharing of this story/report on our website and to metro Atlanta and Georgia media outlets such as print, online, radio, TV.

Renee` Maxwell: Director of Human Resources
Angela Hoggan: Marketing Project Manager

Your Learning Story:  Limited to 350 words describing commitment example/s. 
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With 110 years of expertise, Hansgrohe, the highly regarded kitchen and bath manufacturer, has lived up to its role as an industry leader in many ways. Beyond products, the company continues to create programs and services that enable it to interact with, and engage its employees. Since the company’s founding in 1901 by visionary Hans Grohe, the business has grown to attract employees who represent the best and brightest in the field. 

With 240 employees at its Alpharetta headquarters, Hansgrohe currently extends many benefits to its team, among them English as a Second Language course, a training room and resource center complete with space for one-on-one coaching, books and periodicals in a number of different languages, as well as a full suite of computers and online access. Interactive multi-lingual luncheon seminars during which team members can learn about local technical schools is yet another educational amenity.

For Employee Learning Week, Hansgrohe plans to create a profile of all the employees that are currently enrolled in school. These will be posted on TV screens stationed throughout the facility, which deliver inter-office news. What’s more, every employee that is currently enrolled in school receives up to 100% tuition reimbursement based on approved course work and grades. 

This year, the company will hold a special graduation ceremony for the first time, including a catered lunch and completion certificate, which gives recognition to those who completed the ESL course.

Hansgrohe’s Aquademie is yet another asset. As part of an expanded training program, the facility is an optimal learning environment in which to conduct product-training sessions. Not just in Alpharetta, but on a global level, Hansgrohe SE (the International entity) also offers a nurturing work environment, giving its employees room to grow and succeed as individuals alongside and in symbiosis with the business. It is an ongoing partnership between Hansgrohe and its ever-growing team, as the company continues to thrive and grow thanks to the exceptional work ethic, reliability and expertise of its employees.

Please attach any available materials supporting your submission that could be used by others to implement similar events, programs in their organizations.  These will be posted on the website (i.e. the annual learning report, sample of enhanced learning plans, actual learning reward criteria, flyer from the learning fair, sample learning communications etc.) 

Please also submit a corporate logo that will appear on our Website with your story in the listing of organizations who are being recognized as Champions of Learning.

Submission deadline is November 21, 2011
For any questions or comments, please contact us by e-mail:

ELW2011@astdatlanta.org  
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